
Telling China’s story to global executives – every week



What is Week in China?
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Week in China was launched in February 2009 

as a tool for business executives. Backed by 

exclusive sponsorship from HSBC, it helps decision-

makers around the world to understand China better. 

Each week we deliver a regular diet of articles, 

giving an equal weight to China’s challenges and 

opportunities. Written in an easy-to-read style that’s 

designed to appeal to busy corporate leaders, the 

magazine covers news from more than 30 industries 

and hundreds of companies. 

For broader context we also brief our readership 

on key social and cultural trends, showing how 

they are shaping the debate on the country’s new 

direction. And occasionally we offer insights into 

China’s long history too, from the battle strategies of 

Zhuge Liang to the importance of the Opium Wars in 

the present day.



A valuable source
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Week in China is published in English every Friday 

as an 18-page digital magazine and delivered by 

email. It can also be read via iPad and Android apps.

Our password-protected website, www.weekinchina.

com, contains more than 8,000 articles, making it an 

important source for understanding such a vast and 

complex country better. It holds all of WiC’s back issues, 

including its full range of articles across industries as 

diverse as property, healthcare, aviation, entertainment 

and rail. 

Spending just a few minutes with Week in China each 

week helps our readers to stay abreast of the key stories, 

with intelligent and digestible analysis of the trends 

shaping Chinese business.

The Washington Post once re-
marked that Alphonso Jackson

would be remembered as the cabi-
net secretary so committed to Pres-
ident Bush’s homeownership goals
that his policies contributed to
much of the mortgage crisis that
gripped the United States eight
years ago. But fewer people may re-
call that in July 2007 – several
months before Jackson’s removal as
head of the US Department of
Housing and Urban Planning – he
flew to Beijing in a last-ditch at-
tempt to salvage his legacy. 

Amid a surge of homeowner de-
faults, Jackson tried to cajole the
Chinese into buying more of Amer-
ica’s securitised debts. It was a
tough sell because China Invest-
ment Corp was only two months

China’s new QE plan?

away from launching – its mission
to diversify China’s sovereign
wealth funds away from US assets.
Moreover the Chinese financial sys-
tem was already sitting on massive
exposure to American mortgage-
backed securities (MBS). The China
Banking Regulatory Commission
(CBRC) found in June 2008 that 14 of
the nation’s banks held $31 billion of
the securities, all backed by US
housing giants Fannie Mae and
Freddie Mac (these figures excluded
off-balance sheet exposures). 

Of course, as the financial crisis
took hold these positions soon
soured, leading to losses. This was
a setback for China’s financial sec-
tor reformers, who had been been
pushing for more liberalisation.
Trials to pilot a local securitisation

market – transforming illiquid as-
sets such as mortgages, bad loans
and other recurring cashflows into
marketable securities – were called
off. But with cracks now emerging
in China’s own real estate sector,
policymakers seem to be having a
rethink. It looks like regulators
might see securitisation as a more
viable option than before.  The al-
phabet soup of MBS, ABS (asset-
backed securities) and even CLO
(collateralised loan obligations)
are back on the table, and there’s
even speculation that Beijing may
opt to create its own version of
Fannie Mae.

What is the latest securitisation
push?
On September 30 the People’s Bank

China embraces securitisation as it tries to boost sagging real estate market
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Zhou Xiaochuan: the central banker’s moves may create an enormous mortgage-backed securities market
Photo Source: Reuters
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A research resource

4

The Little Red Book
A guide to how China is reshaping the global wine industry

Winter 2014
www.weekinchina.com

Brought to you by

Week in China

The A to Z of the

RMB
What you need to know 
about China's currency

Brought to you by

Week in China

Tycoons

Third Edition

Profiles of 125 top business leaders

China’s

Week in China

Spring 2015
www.weekinchina.com

Ma Huateng and Ma Jun go toe-to-toe in tech struggle
Brought to you by

Tencent versus Alibaba

The battle for China’s internet 

In addition to our weekly magazine we publish a 

series of more detailed reports. Previous examples 

have included features on China’s commercial ties 

with countries like Australia and the UK; the story of 

how the internet giants Alibaba and Tencent came 

to dominate their industry; and a look at how seven 

big-name multinationals have tried to crack the China 

market.

We also produce China’s Tycoons (bite-size 

summaries of how its most successful entrepreneurs 

have made their fortunes), The A-Z of the RMB (a 

regular review of the global spread of the Chinese 

currency), Sinopolis, Chinese city guides designed 

for foreign investors and business executives, and 

The Little Red Book (a glossy account of China’s 

growing stature in the world of wine).

HANGZHOU
Our guide to the city hosting this year's G20 Brought to you by



Delivered on multiple platforms
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Aside from reading Week in China’s articles on our website, or downloading 

our digital PDF magazine from our weekly email newsletter, subscribers can 

also access it via iPad and on Android devices.
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Helping our readers stay 
ahead of the curve

Thanks to our local insights, we are often able to spot trends well ahead of other English language media sources. 
Some examples of key stories we were first to highlight in the past six or so years:

1 Long before tensions escalated over disputed islands in the East China Sea, Week in China was explaining to 
our readers why relations with Japan were a source of great concern. (Bad Neighbour, May 2009, issue 14)

2 When we first reported on a Chinese legislator’s plan to restrict the export of rare earth, these metals had not 
been mentioned in established English language media. They would soon become very contentious and a 

source of trade friction. (Why rare earth is cheap, April 2009, issue 13)

3 Week in China was the first English language media to identify that a problem could be brewing owing to 
city’s running up off-balance sheet debts using a new borrowing vehicle: local government financing platforms 

(Some like it hot – not Beijing, February 2010, issue 48)

4 Among English language media Week in China was the first to talk about the prospects of a smartphone maker 
called Xiaomi and its founder Lei Jun. We mentioned the release of its debut handset. (Apple’s growing 

China pie, August 2011, issue 119)

5 As far back as 2013 we’ve been pointing to Li Ka-shing’s strategy to shift his assets to Europe from mainland 
China and Hong Kong. We made the point again on our cover in January 2015. In September 2015 Chinese 

state media criticised Asia’s richest man, calling him ungrateful for selling out of China. (Continental drift, 
August 2013, issue 205).

There’s no economic bubble
out there that’s about to go

‘pop’,” wrote dapper pundit Larry
Kudlow. The American business
news anchor was expressing his
agreement with the editors of the
Chicago Tribune that America was
“enjoying a Goldilocks economy,
not too hot and not too cold.”

That was October 2006. But Kud-
low’s bullishness was about to
prove somewhat off the mark. Only
a few months later the US housing
bubble would finally pop and
banks would begin to write off a se-
ries of colossal losses. Goldilocks
was rushed to the emergency ward
to have her stomach pumped clear

Some like it hot – not Beijing

of the CDOs and other toxic por-
ridge that had created America’s
worst financial crisis since 1929. 

It’s a cautionary tale on the dan-
gers of forecasting. Not that it has
stopped Larry from holding forth
(each weeknight on CNBC, in case
you’re interested). 

The theme of the ‘Goldilocks
economy’ is also getting a revisiting,
although this time, the discussion is
about China. 

After all, the Chinese economy
grew by 8.7% last year and did so
with almost negligible inflation. 

Can this happy balance be main-
tained? It’s a point that’s been
heavily debated for the past couple

of weeks, particularly among eq-
uity investors. And the immediate
focus: the recent attempts to rein
in runaway bank lending.

Has lending got out of control?
Chinese banks lent a total of
Rmb9.59 trillion ($1.4 trillion) last
year – a massive increase on the
Rmb4.2 trillion loaned in 2008.
They didn’t do this without en-
couragement, mind you. The big
banks are state-owned and were
mandated to support the govern-
ment’s $586 billion stimulus pack-
age with meaty loans. 

The policy proved successful.
Unlike most large economies,

The government curbs runaway loan growth to stop economy overheating
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Home a loan: banks have been ordered to lend a lot less of these...

Photo Source: Reuters
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KS Li’s big currency call

w
w

w.
be

ni
ta

ep
st

ei
n.

co
m

Li Ka-shing and Citic Group take different views on the rise of the renminbi

Brought to you by



Some feedback from subscribers
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“I enjoy the publication very much.  What I find most useful are the insights into what is being said in discussed in 
China, both among the political elites / media and in the blogosphere and grass roots level.”

“I find Week in China an enormously valuable resource, as it explains a lot to me about the companies and people 
who are important, and it saves me from having to root around 5 newspapers and figure out the truth.”

“I like and respect WIC.  It has become part of my weekend reading. The length is right (20 pages) and there is 
little to criticise.” 

“I don’t normally reply to emails like this, but I enjoy Week in China so much, I’m pleased to give you some 
feedback.”
 
“I like the very broad coverage it gives.  Broker research or economic commentary rarely touches on even 
half the subjects you cover, and I feel that this broad background has helped me get a much more complete 
impression of what’s going on in real people’s lives – what people are thinking about, talking about etc.  There 
is a fixation among economists with industrial output, but even though services are now a more important part 
of GDP, I haven’t come across many economists who have tried to explain what is going on here.  Shamefully, 
I don’t speak any Mandarin, but I have been going to China since 1986, and the Week in China is a constant 
reinforcement of my observation that socially and culturally the country has changed beyond imagining.  Much 
of what is in it is not strictly relevant for my stock-picking, but it provides the kind of background information 
that any Western investor investing in Western markets completely takes for granted, and silently contributes to 
any investment idea.”

Comments received in survey of fund manager readers
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Who are we?

n Steven Irvine, CEO, Editor & Writer 
 During his 20+ years of career in business journalism, 

Steve has interviewed prime ministers of the UK and 
Singapore, a current member of China’s Politburo 
Standing Committee, a president of the Philippines, 
finance ministers of India and Indonesia, as well 
as central bank governors, heads of international 
banks, top global investors and business tycoons 
from China and around the region. Prior to founding 
Week in China in early 2009, Steve was Editor of 
FinanceAsia (1998-2007), which he also joined 
close to its inception and helped build into a leading 
regional financial publication on multiple platforms. 
The magazine was sold to UK publishing group 
Haymarket in 2007. He was also International 
Business Reporter and later Asia Editor of Euromoney 
Magazine (1993-1998). Steve holds B.A. and M.A. in 
English Literature from the University of Cambridge, 
UK. He has been living in Hong Kong since 1997. 

n William Pirie, CFO and Writer
 Will has worked in Asia for most of 

the last 20 years, initially in general 
management positions with the Swire 
Group in Hong Kong, and later on a 
series of aviation investment projects 
in Asia and the Middle East. He left 
the airline industry in 2008 to try his 
luck in the business media, joining 
Steve Irvine to start up Week in China 
in early 2009. Will holds an M.A. 
in History from the University of 
Oxford, plus an M.Sc. in International 
Politics from the University of Leeds, 
and an M.B.A from INSEAD in 
France.

n Chan Ka Sing, Deputy Editor and Writer
 Ka Sing has nearly 20 years in business 

journalism in Hong Kong.  Prior joining 
Week in China in 2013, Ka Sing was 
Contributing Editor for the Hong Kong 
Economic Journal (2010-2013), Principal 
Producer for NOW Business Channel 
(2007-2010) and Correspondent of Dow 
Jones Newswires (2001-2006). He has 
also been a financial columnist in various 
publications for more than 10 years. Ka 
Sing holds B.A. in journalism from the 
Chinese University of Hong Kong and 
M.A. in Political Communication from 
the University of Sheffield.
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n  Other contributors
 Week in China also has a stable 

of contributing writers who have 
previously worked with Reuters, 
the BBC, The Economist and 
The Times (UK).

n Stephanie Wai,   
Senior Writer

 Stephanie has been a writer 
at Week in China since its 
inception in 2009, focusing on 
stories relating to the consumer 
sector as well as property, 
internet and entertainment. 
Prior to joining Week in China, 
she was a Hong Kong-based 
regular contributor to Insight, 
a business magazine published 
by the AmCham of Shanghai. 
Stephanie had also worked at the 
US retailer Target for over five 
years as a Planning Manager in 
the US after receiving a B.A. in 
Business Administration from 
the University of Michigan.

n Min Zhang, Director  
of Marketing and Sales – China

 Min began her career working at 
two multinational corporations, 
where she gained valuable 
international exposure.In 2012 
she moved to China Business 
News and later became a writer 
and also chief editor of new 
media magazine Vmarketing 
of Caixun Group. Min has 
experience of both traditional 
media as well as China’s new 
media and as our head of 
research she monitors media 
reports, online commentary and 
offers expert insights on local 
conditions. Min joined WIC 
in 2017 and has a particular 
focuses on the TMT sector, 
Chinese consumer trends as well 
as the entertainment and culture 
industries.
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How can I subscribe to Week in China?

HSBC staff can subscribe using this URL:

www.weekinchina.com/welcome/staff

HSBC clients can subscribe with this URL:

www.weekinchina.com/welcome/wic-invite


